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TUMKUR ¥ UNIVERSITY
MASTER OF BUSINESS ADMINISTRATION (MBA) 2018-2019

(Choice Based Credit System)
Preamble

1.1The Curriculum & Syllabus for MBA programme of 2018-19 will be different from the

previous one in terms of following aspects:

» Greater clarity in course objectives and learning outcomes
> Appropriate Pedagogy and Evaluation
» Greater focus on skill component and mini projects.

» Industry oriented syllabi

1.2 Curriculum Objectives —
The curriculum is designed to -

% To develop young MBA aspirants into professional managers who can contribute to the
growth of business and industry.
% To develop astute leaders who can efficiently and effectively manage business amidst of
environmental turbulences
% To nurture entrepreneurial skills among young generation and make them effective
change agents
% To contribute towards better Management practices in the country by offering quality

Management education.

1.3 Need for Revision of the Curriculum: The MBA programme curriculum of Tumkur
University was last revised in the AY 2013 and there was a need for revision of the curriculum in
view of the dynamism in the industry practices- evolution in technology and the evolving
expectations of key stakeholders viz. students- industry and faculty members at large. It also has
relevance due to changed technological- social- cultural and economic environment of the

nation.
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1.4 Specifically- the triggers for the comprehensive revamp of the curriculum are -

a) New Skills & Competencies desired due to dynamic business environment that has a direct
linkage with contents and structure of syllabus across the Knowledge- Skills and Attitude (KSA)
dimensions

b) The industry has expressed concerns about the need for improvement in the communication
skills- inter-personal skills- domain knowledge basics- business environment awareness-
technology proficiency- and attitude of the MBA graduates. Newer and innovative evaluation
methods are necessary to address these concerns of the industry.

c) Imbibe application Orientation thinking- based on sound knowledge of Managementtheories-
principles and concepts.

d) There is a need to supplement the classroom teaching with group activity- field work-
experiential learning and skill oriented activities.

d) Changing mindset of the Learner:

e) Integrate a basket of skill sets to imbibe varied aspects of ‘learning beyond the syllabus
through innovative curriculum design- contemporary syllabus- effective delivery and
comprehensive evaluation.

) Entrepreneurial aspirations and preparedness for the same to start the new ventures. These will
create further growth opportunities.

1.5 MBA Programme objective

The revised curriculum for MBA is developed keeping into consideration the changes and the
development s in the business. It also attempts to align the programme structure and course
contents with student aspirations & recruiter expectations. to enable students acquire the
knowledge- skills- and competences required for successful practice of Managementand develop
leadership skills and help them develop a holistic personality to lead fulfilling personal and

professional lives.

To equip the students with requisite knowledge- skills &right attitude necessary to provide
effective leadership in a Global environment

2. To develop competent Management professionals with strong ethical values- capable of
assuming a pivotal role in various sectors of the Indian Economy &Society- aligned with the
national priorities.

Page 3 of 63



3. To develop proactive thinking so as to perform effectively in the dynamic socio-economic and
business ecosystem.

4. To harness entrepreneurial approach and skillsets.

1.6 Highlights of the New Curriculum:

The New Curriculum intends to add immense value to all stakeholders by effectively addressing

their requirements in more than one way by:

1. Enhancing the brand value of the MBA programme of the Tumkur University

2. Providing much needed flexibility to individual Institutes to carve a niche for themselves.

3. Emphasizing the centrality of the student and teacher-student relationship in the learning
process.

4. Focusing on ‘Concurrent Evaluation’ i.e. continuous evaluation throughout the
programme.

5. Supplementing traditional classroom teaching/learning with focus on group activity- field
work- experiential learning- self-study- projects- Industry Exposure Programmes etc.

6. Emphasizing on Research- Inter-personal- Analytical- Cross-Cultural- Entrepreneurial

Skills- and Global aspects of managerial careers throughout the curriculum.

1.7 Pattern of MBA programme

The Programme comprises of 4 Semesters and adopts the Choice Based Credit System (CBCS)
each paper have 4 credits and a total of 104 credits for all the semesters as per the  AICTE
norms and internship/ project report have zero credit.

1.8 Evaluation: A continuous assessment system in semester system through internal assessment
spread through the duration of course and is done by the teacher teaching the course.

The continuous assessment provides a feedback on teaching learning process. The feedback
after being analyzed is passed on to the concerned student for implementation and subsequent
improvement. As a part of concurrent evaluation- the learners shall be evaluated on a continuous

basis.
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1.9 Suggested components for internal assessment -:

© © N o g bk~ wbh -

Case Study / Situation Analysis — (Group Activity or Individual Activity)
Class Test / Open Book Test

Small Group Projects/ Mini projects

Written Home Assignment

Industry Analysis — (Group Activity or Individual Activity)

Student Driven Activities

Newspaper reading/analysis

In-depth viva

Students’ activity / programmes organized by the students.

10. Awareness programmes / campaigns by the students

1.10. Teaching pedagogy

Since the MBA Programme is a professional course- the teaching methods shall be carefully

designed at the Institution level and the faculty members may adopt a variety of teaching

methodologies- The teaching methods in MBA programme should ideally include the following

component in addition to class room teaching.

>

YV V. V V V

Class room lectures with participation from students.
Case Studies/ analysis and presentation

Practical Illustrations & Simulations.

Role Plays- Group discussions- Brain storming
Quizzing

Class seminars & presentations.

Use of technology and innovative techniques beyond the lecture method is desirable. MBA

being Post-Graduate professional Programme- students are also expected to assimilate

certain topics through self-study.

1.11 Medium of Instruction: The medium of Instruction & Evaluation shall be English.

1.12 There shall be no Minimum Marks in respect of internal assessment.
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1.13 Open Elective is offered in second and third semester of MBA Programme. Open elective
is a multi-disciplinary student from other courses can opt if they are interested.

1.14 Specialization:
Students may choose to ‘specialize’ in any one functional area/domain of Management based on

their interest and competence.

1.15. Attendance:
1. Students are expected to attend a minimum of 75% of all scheduled classroom sessions during

each semester.

2. The Chairman may condone the shortage in attendance in exceptional circumstances- up to a
maximum of 10%.

3. Students falling short of the required attendance will not be permitted to appear for the End
Semester Examination of the semester.

4. Students who do not complete a semester on account of such shortage of attendance may seek

to repeat the semester in the subsequent academic year.

1.16 Minimum for pass.

The results of the candidates who have passed the fourth semester examination but not passed
the lower semester examinations shall be declared as NCL (Not Completed Lower semester
examinations). Such candidates shall be eligible for the degree only after completion of all the

lower semester examinations.

1.17 A Candidate who fails in any of the unit / project work / Project Report / dissertation / viva-
voce shall reappear in that unit / project work / Project Report / dissertation / viva-voce and pass

the examination subsequently.

1.18. Candidates who fail the lower semester examinations may take higher semester
examinations.
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1.19 Completion of the MBA Programme:

Students are required to complete their MBA programme in all respects within a maximum of
four years from the date of their first joining the programme- or as per the rules and regulations

of the Tumkur University in this regard.

1.20 Dissertation: In Semester 1V the student shall work under the supervision of the Faculty
and carry out a dissertation and submit a structured report in TWO hard copies & one soft copy
(CD). In the interest of environmental considerations- students are encouraged to print their
dissertation reports on both faces of the paper.

The student is required to conduct research on a topic related to one (or more) of contemporary
issues in Management. The topic is chosen in consultation with the guide. The student will
prepare and present a detailed research proposal prior to starting the work. It is mandatory for the
student to seek advance written approval from the faculty guide and the Chairman/ Director of
the university/Institute about the topic before commencing the dissertation work. A dissertation
outlining the entire problem- including a survey of literature and the various results obtained
along with their solutions is expected to be produced. The student must submit the completed
dissertation and make an oral presentation of the same. Through the dissertation- the student is
expected to furnish evidence of competence in understanding varied aspects of the theme/topic
selected and a deep understanding of the specialty area. The completion of the dissertation /

project shall be certified by the Faculty Guide & approved by the chairman/Director.

1.21 Internal Marks Awarding

The teacher would evaluate a student towards a course through interaction throughout the
semester which would include one or more activity for the award of internals of maximum 20
marks. (but not less than 4 activities including compulsory written test/s) of the following
mechanisms with their maximum weightage of 05 marks for each activity.

a. Written test / open book Test — Max 2 test with not more than 20 marks for each- test average
of two tests to be taken for the award of marks.

b. Assignhment — Max 2

c. Seminar presentation.
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e. Field/ small group projects/ mini projects

g. Report/Note on research paper/s or industry tours

h. Industry oriented extension activity

I. Students activity / programmes organized by the students

J- Awareness programmes / Campaigns by the students.

A teacher may propose any other mean/ activity that may suit for a particular subject and
implement only after the approval of the Departmental Council constituted and approved by the
chairperson.

1.22. Project work will be carried out in fourth semester and shall be evaluated for 80 marks. The
internal assessment will be made for 20 marks. In the examination- the total marks of 100 shall
be allotted as follows: 80 marks each for report evaluation by internal and external examiners
respectively and remaining 20 marks can be awarded on — 1. the oral presentation of the project
work evaluated by the internal examiners before the commencement of the subject examination
OR 2. Project viva voce examination can be conducted after the subject examination assessed
by external examiners, either of the project internal assessment method can be adopted only after

the approval of the Departmental Council constituted and approved by the chairperson.
1.23. Every year compulsory industry visit has to be arranged and students are asked to submit a
report on industry visit to the chairman/ Director of the institute. Industrial visit is a mandatory

activity with zero credits.

1.24. Practical /Field Work / Extra Mural Activity Assignment are a part of contact hours for the

faculty and must be considered in the workload.

kkhkhkhkhkhhhhkhkhkkkhkhkhkhkhhhhhrihhhhhhhhiiiiiix
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Detailed programme structure

Course Matrix of CBCS for MBA programme

Ist Semester

Sl.n | Paper Tittle of the paper Instru | No Duratio Marks
0 ction of n of the | 5 Total
Hrs Cred | Exam nter | Sem ota
. nal ester | Marks
per its A q
week sse | en
ssme | Exa
nt m
1.| CPT-1.1 | Management& Organizational 4 4 3 hrs 20 80 | 100
Behavior
2.l CPT-1.2 | Accounting for Business 4 4 3 hrs 20 80 | 100
3.| CPT-1.3 Economics for Business Decisions 4 4 3 hrs 20 80 | 100
4.| CPT-1.4 | Analytics for Business 4 4 3hrs 20 80 | 100
5.| CPT-1.5 Business Environment 4 4 3 hrs 20 80 100
6.l CPT-1.6 | Corporate Skills and Leadership 4 4 3hrs 20 80 | 100
7.| CPT-1.7 | Technology for Management 4 4 3hrs 20 80 | 100
TOTAL 28 140 | 560 | 700
Four Case analysis and presentations is a compulsory component in each subject
IInd Semester
Sl.n | Paper Tittle of the paper Instru | No Durati Marks
0 ction of on of
Intern | Semeste | Total
Hrs Cred | the
. al rend Marks
per its Exam
Assess | Exam
week
ment
1.| CPT-2.1 Research methodology 4 4 3 hrs 20 80 100
2.| CPT-2.2 Financial Management 4 4 3 hrs 20 80 100
3.| CPT-2.3 Marketing Management 4 4 3 hrs 20 80 100
4| CPT-2.4 Human Capital Management 4 4 3 hrs 20 80 100
5.| CPT-2.5 Operations and Quality 4 4 3 hrs 20 80 100
Management
6. CPT-2.6 Sustainable Development and 4 4 3 hrs 20 80 100
environment
7.| OEP -2.7 | Soft Skills values and Ethics 4 4 3 hrs 20 80 100
8. TOTAL 28 140 560 700

Four Case analysis and presentations is a compulsory component in each subject
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IHIrd Semester

Sl.no | Paper Tittle of the paper Instr | No of | Durati Marks
uctio | Credi | on of
nHrs | ts the Inte | Semes | Total
per Exam | rnal | ter Mar
week Asse | end ks
ssm | Exam
ent
1. | CPT-3.1 | Strategic Management 4 4 3 hrs 20 80 | 100
CPT-3.2 | Creativity and innovation 4 4 3 hrs 20 80 | 100
Management
3. | SPT 4.4 | Finance
SPT- Corporate Finance 4 4 3 hrs 20 80 | 100
44.1
SPT- Financial Institutions and 4 4 3 hrs 20 80 |100
4.4.2 Services
SPT- Equity markets and Behavioral 4 4 3 hrs 20 80 | 100
4.4.3 Finance
4, | SPT3.4 | HRM
SPT Industrial Relations 4 4 3 hrs 20 80 |100
3.4.1
SPT- Training and organization 4 4 3 hrs 20 80 | 100
3.4.2 Development
SPT Strategic HRM 4 4 3 hrs 20 80 | 100
3.4.3
5. | SPT3.5 | Marketing Management
SPT Internet and E - Commerce 4 4 3 hrs 20 80 |100
3.5.1
SPT- Product Development and 4 4 3 hrs 20 80 | 100
3.5.2 Brand Management
SPT International Marketing 4 4 3 hrs 20 80 | 100
3.5.3
6. | OEP 3.6 | Business Planning and 4 4 3 hrs 20 80 | 100
Development
Total 24 120 | 480 |600

Four Case analysis and presentations is a compulsory component in each subject
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IVth Semester

Sl.no | Paper Tittle of the paper Instr | No of | Durat Marks
uctio | Credi | ionof [nier Seme | Tota
nHrs | ts the nal ster |
per Exam | asses [end | Mar
week sment | Exam | ks

1. | CPT-4.1 | Enterprise Management 4 4 3 hrs 20 80 | 100
2. | CPT-4.2 | Legal Aspects for Business 4 4 3 hrs 20 80 | 100
3. | SPT 4.4 | Finance
SPT- Investment Analysis and 4 4 3 hrs 20 80 | 100
441 Portfolio Management
SPT- Infrastructure and Project 4 4 3 hrs 20 80 | 100
4.4.2 Finance
SPT- International Financial 4 4 3 hrs 20 80 | 100
4.4.3 Management
4. | SPT4.4 HRM
SPT Performance Management and 4 4 3 hrs 20 80 | 100
441 Competency Mapping
SPT- Talent and Knowledge 4 4 3 hrs 20 80 | 100
442 Management
SPT Cross Cultural Management 4 4 3 hrs 20 80 | 100
4.4.3
5. | SPT3.5 | Marketing Management
SPT Social Marketing 4 4 3 hrs 20 80 | 100
44.1
SPT- Green Marketing and CRM 4 4 3 hrs 20 80 | 100
4.4.2
SPT Digital and Social Media 4 4 3 hrs 20 80 | 100
4.4.3 Marketing
6. Internship 20 80 | 100
Total 24 120 480 | 600

Four Case analysis and presentations is a compulsory component in each subject
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Specialization offered in 111 and IV Semester

11l Semester

1V Semester

Finance

Finance

Corporate Finance

Investment Analysis and Portfolio Management

Financial Institutions and Services

Infrastructure and Project Finance

Equity markets and Behavioral Finance

International Financial Management

HRM

HRM

Industrial Relations

Performance Managementand Competency Mapping

Training and organization Development

Talent and Knowledge Management

Strategic HRM

Cross Cultural Management

MARKETING MANAGEMENT

MARKETING MANAGEMENT

Internet and E - Commerce

Social Marketing

Product Development and Brand

Management

Green Marketing and CRM

International Marketing

Digital and Social Media Marketing
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MASTER OF BUSINESS ADMINISTRATION

UNDER CHOICE BASED CREDIT SYSTEM (CBCS)

(2018 - 2019 ONWARDS)

COURSE CONTENT OF FIRST SEMESTER

EPARTMENT OF STUDIES AND RESEARCH IN BUSINESS
ADMINISTRATION

TUMKUR UNIVERSITY, TUMKUR
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Course Matrix
First Semester

Sl.no Paper Tittle of the paper
1. CPT-1.1 Management& Organizational Behavior
2. CPT-1.2 Accounting for Business
3. CPT-1.3 Economics for Business Decisions
4, CPT-1.4 Analytics for Business
5. CPT-1.5 Business Environment
6. CPT-1.6 Corporate Skills and Leadership
7. CPT-1.7 Technology for Management
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Management and Organizational Behaviour

Module -1: Functions- levels Roles and responsibilities of managers- process of Management-
Management and leadership- Evolution of Management Thought- issues and challenges of 21%
Century managers- managing Ethics and Social Responsibility- managing Small Business Start-
ups.

Module;-2 Functional Management-planning- process- levels of planning strategy formulations
and implementation- Decision making- types of decision making- organising- Types and
Structure of organization- leading — Motivation Theories ( Maslow’s- Two Factor Theory and
X& Y Theory)- leadership- types and theories of leadership- controlling — process- types- and
techniques of control.

Module :3- OB Models and Theories of OB- individual Behaviour- Group behavior & Group
Dynamics- Types of Groups- The Five -Stage Model of group development- personality —
Determinants-  perception- perceptual process Attitude-Components of attitude- cognitive
Dissonance Theory- Developing Emotional intelligence at the workplace.

Module :4- Organizational Culture- Creating & Sustaining Organizational Culture- Types of
Culture Creating Positive Organizational Culture- organizational Change- types of Change-
managing resistance to change- methods of implementing organizational change- developing a
learning organization- Knowledge Management-

Module: 5- Ethics and Management- Green Business- Green Management and Sustainability-
competitive advantage from Corporate Sustainability.

Practical Component

1. Report on Success Stories of today’s Global and Indian leaders.

2. Studying organizational structures of any 10 companies and classifying them into
different types of organizations.

3. Prepare a report on the leadership profiles of any 6 business leaders and studying their
leadership qualities.

4. ldentifying any five job profiles at different levels and listing the various types abilities
required for those jobs

References-
1. Management- by Stephen P. Robins & Mary Coulter- pearson Indian Education
2. Bateman Snell- Management: Competing in the new era- McGraw-Hill Irwin- 2002.
3. Chandan J.S.- ManagementConcepts and Strategies- Vikas Publishing House- 2002.
4. Koontz- Essentials of Management- Tata McGraw-Hill- 5th Edition- 2001.
5. Organizational Behaviour by Robins
6. Organizational Behaviour by Nelson & Quick
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Accounting for Business Decision

Module — 1 — Principles and GAAP- Systems / Types of Accounting- Accounting concepts and
conventions- users of Accounting- Difference between financial Accounting- Cost Accounting
and Management Accounting- Use and applicability of Tally in accounting.

Module:2- Indian Accounting Standards- need for Accounting Standards- IFRS standards-
Challenges of IFRS- Financial planning and Forecasting. Emerging Issues in Accounting -
Human Resource Accounting- Forensic Accounting- Window Dressing- Sustainability Reporting

Module:3- Preparation of Trading Account- Profit and Loss Account and Balance Sheet with
adjustments Depreciation - Straight line and Diminishing Balance Method. . Making financial
decisions on the basis of financial statements

Module:4- Financial Statements analysis - Objectives - Techniques of Financial Statement
Analysis -Trend analysis- common size balance sheet and Ratio analysis - DU point analysis-
Fund Flow statement - Cash Flow Statement - Budgetary Control- Cost Control: Material cost
control- Procurement- Pricing of issues- Inventory control techniques

Module: 5- Decision making tools: Marginal costing- Break-even point- Cost VVolume Profit
analysis- Optimizing product mix- pricing decisions- Budgeting Cash and Flexible budgets
only- Standard costing — Material and Labour Variances only.

Practical Component

1. Collect Annual reports of two different companies and analyzing the financial statements
using different techniques and presenting the same in the class.

2. Analyzing the companies’ cash flow statements and fund flow statements presenting the
same in the class.

3. Exposing the students to usage of accounting software’s (Preferably Tally)

4. Report on the various ratio analysis used in analyzing the balance sheets of a firm

References-

1. Maheshwari- S.N.- Sharad K. Maheshwari- and Suneel K. Maheshwari (2013). A
Textbook of Accounting for Management- 3/e; New Delhi: Vikas Publications

2. Jain- S.P.- and K.L. Narang (2014). Cost Accounting- 24/e; New Delhi: Kalyani
Publications

3. Khan- M.Y .- and P.K. Jain (2013). ManagementAccounting: Text- Problems and Cases-
6/e; New Delhi: Tata McGraw-Hill

4. Accounting fro Managers-Lyrich -TMH
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Economics for Business Decisions

Module :-1 concepts of Managerial Economics — kinds and process of economic decisions-
Basic model of the Firm and Role of profits; Optimization — Concepts & Techniques; Concept of
increments and Margin- Discounting- principle- Theory of firm.

Module:-2 Demand and Supply- Demand analysis and Forecasting- Determinants of Demand-
law of Demand- Elasticity of Demand- Techniques of Demand forecasting- law of Supply-
Elasticity of Supply and market Structure- pricing under monopolistic competition - Oligopoly -
product differentiation and price discrimination; price- output decision in multi-plant and multi-
product firms.

Module: 3- Cost of production analysis - Cost Concept- Economics and Diseconomies of scale-
short run and long run Cost curves- laws of return to scale- 1so-quants curves- Cost Volume
Profit Analysis- Breakeven Point- profit volume analysis. Risk Analysis and Decision Making:
Concept of risk- Expected value.

Module:-4- Money and Capital Markets in India: Role and Functions of Money Markets-
Composition of Money Market- Money Market Instruments - Reserve Bank of India —
Regulatory Role of RBI w.r.t. Currency- Credit and Balance of Payment- Open Market
Operations. Role and Functions of Capital Markets- Composition of Capital market- Stock
Exchanges in India- Role of SEBI.

Module:5-Public Finance Infrastructure: Familiarity with inflation and Deflation- Recession
Business Cycle- National Income GDP- PPP- Growth Rate- Foreign Trade (such as GATT-
WTO) and union budget (such as Revenue Account- Capital Account- Revenue Deficit- Fiscal
Deficit- Plan and Non-plan expenditure) is expected.

Practical Component

Preparing a project proposal for starting a New Business vVnture-

Preparing a report on Inflation trend-

Prepare a report on the trading in Stock markets.

Demand forecasting — Mini project may be given to students to assess the demand for a
product or a service using any method

References

Mo e

Managerial Economics by Peterson- Lewis- Sudhir Jain- Pearson- Prentice Hall
Indian Economy by Datt & Sundaram- 61st Edition- S Chand

Managerial Economics by D. Salvatore- McGraw Hill- New Delhi.

Managerial Economics by Pearson and Lewis- Prentice Hall- New Delhi
Managerial Economics by G.S. Gupta- T M H- New Delhi.

Managerial Economics by Mote- Paul and Gupta- T M H- New Delhi.

A
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Analytics for Business

Module — | -Break-even problems and Index numbers- Measures of Central Tendency-Mean-
Mode and Median Dispersion- Standard Deviation- Quartile and Mean Deviation- Coefficient of
Variation.

Module — 2- Correlation and regression analysis- multiple regression analysis- Method of least
square- Time series analysis- Demand forecasting-

Module — 3- Operations research concepts and scope- phases Introduction to LPP. Solving the
LLP by Excel simplex- Big-M and Graphical methods- Duality- Artificial Variables and
Sensitivity analysis

Module -4 Assignment and transportation methods and problems- Game theory: Introduction-
games with pure strategies- games with mixes strategies- Dominance property- and Graphical
methods

Module -5- Replacement analysis with and without time consideration- Sequencing methods-
Queuing Models- Monte Carlo simulation applications- Decision theory and Decision tree
analysis-

Practical Component

1. Students are expected to have a basic excel classes

2. Students should be able to categorize the data and find out the basic statistical values.
3. Case analysis should be made on decision theory and decision tree.

4. Students are expected to use soft wares for solving Linear Programming problem.

References

1. James R. Evans- Business Analytics — Methods- Models and Decisions- Prentice Hall-
1st edition- 2013- ISBN — 978-0-13-295061-9

2. J K Sharma- Operations Research — Theory & Applications- Macmillan publishers- 5th
edition- 2013- ISBN 978-9350-59336-3

3. Purba Halady Rao- Business Analytics — an application focus- PHI Learning- 2013-
ISBN 978-81-203-4819-6

4. N D Vohra- Quantitative Methods- Tata McGraw Hill- 4th Edition- 2010- ISBN 978-0-
07014673-0

5. S C Gupta- Fundamentals of Statistics- Himalaya Publishing House- 6th edition- 2007-
ISBN 978-81-8318-755

6. James Lattin- Douglas Carroll and Paul Green- Analyzing Multivariate Data- 2003-
ISBN 0-534-34974-9- Thomson Learning
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Business Environment

Module 1-Business Environment- Environmental Factors- Recent Political Environment- Recent
Economic and Financial Environment- Planning In India-Planning Commission- Liberalization
and Planning- Industrial Policy: New trade policy-1991 onwards- Industrial Licensing in India

Module-2- Environmental preservation-role of stakeholders- international issues- sustainable
development- costs and benefits of environmental regulation- industrial pollution- role of
corporate in environmental Management- waste Managementand pollution control- key
strategies for prevention of pollution- environmental audit- Laws governing environment.

Module -3 -. Concept of GDP- national income- per capital income- national income
accounting-estimation- trends- methods (income- product and expenditure) and difficulties of
measurement in India- circulation/ flow of income- business cycle and business forecasting.
Demonetization- International Business Environment: India’s international market place-its
position and prospects

Module -4 - Liberalization- Privatization and Disinvestments- Special Economic Zone (SEZ)
and their role and impact in International Business Environment- World Trade Organization
(WTO)- Redefining Value Preposition to MSMEs

Module -5 - New Economic Policy- Globalization- EXIM policy and role of EXIM bank- FDI
policy- Multinational Corporation (MNCs) and Transnational Corporations (TNCs)- Global
Competitiveness- technology and competitive advantage- technology transfer - importance and
types- Introduction to GST and its applications.

Practical Component

1. Prepare a report on relationship between Business- Government and Society in Indian
context.

2. Prepare areport on the environmental protection law.

3. Study the Economic policy of India and discuss in the class.

4. Analyze the EXIM policies and discuss in the class.

References

1. Shaikh & Saleem - Business Environment (Pearson- 2nd Edition)

2. Francis Cherunilam — Business Environment- Text and Cases.

3. Mittal - Business Environment (Excel Books).

4. V. Neelamegam — Business Envirnoment (Vrinda Publications- 2nd Edition)

5. Fernando-Business Environment (Prentice hall)

6. Mishra S K & Puri V K - Economic Environment of Business (H P H 3™ Edition).
7. Paul Justin - Business Environment Text and Cases (Tata Mc Graw Hill)
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Corporate Skills and Leadership

Module:-1 communication skills- interpersonal communication- 7C of effective
communication- listening- communication in a cross cultural setting- anatomy of poor listening-
public speaking and Steven Coveys 7 habits of Highly Effective people- interpersonal
relationship.

Module:2- Soft skills and Hard skills- soft skills and Johari window decision making Skills-
problem solving- creative thinking- lateral thinking and Critical thinking- Conflict Management
skills- negotiation skills-

Module 3- Leader- leadership- qualities and functions and role leadership styles- leadership
theories- Positive thinking & Attitude- Motivation- Character Building- Self Esteem- Goal
Setting SMART goals- time Management and effective planning and stress Management.

Module 5: English Conversation- Pronunciation- VVoice Modulation- Stressing and stretching-
Accent Improvisation- Facial Expressions- Body language -Office Wear- Meetings/Interviews-
Business Etiquettes Office Etiquettes- Phone Etiquettes- Dining Etiquettes- Party Etiquettes.

Module -5 Team building- team building process- innovations and creativity- Press release -
Press conference- Media interviews- Meetings- Planning Meeting Documentation: Notice-
Agenda- and Resolution & Minutes- role of social media in communication- report writing-
business presentations.

Practical Component

1. Conducting SWOT analysis of your institution.

2. Demonstrating Video conferencing & teleconferencing in the class.

3. Conduct a Mock meeting of students in the class identifying on an issue of their concern
ask the students to prepare notice- agenda and minutes of the meeting.

4. Each student to give presentation of 5 minutes on corporate speech (this can be spread
throughout the semester) and to be evaluated by the faculty

References

1 Corporate Soft skills: Sarvesh Gulati

2. The ACE of Soft Skills: Attitude- Communication and Etiquette for Success: Gopalaswamy

Ramesh- Mahadevan Ramesh

4. Advanced Business communication - Penrose- Rasberry- Myers-Thomson Learning.

5. Excellence in Business Communication - Bovee- thill — Pearson Education.

6. Avison & Fitzgerald Information Systems Development-Methodologies- Techniques and
Tools- Mcgraw Hill.

7. Avison And Wood-Harper Multi View-An Exploration In Information Systems Development-
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Technology for Management

Modulel: Technology- S curve of technology evolution- Technology trends and progression-
technology change agents Impact of technology on business- Forms of technological change-
Concept and significance of Managementof technology- Technological environment- recent
developments in Technological environment- Competitive advantages through new technologies.

Module -2 Competing with Information Technology- Fundamentals of Strategic Advantage —
Using Information Technology for Strategic Advantage- Technology Sources- Managing R& D
Organization —issues and recent trends. Linkage between technology development and
competition-

Module:3- : Information Systems in Business: Introduction of 1S- Components; Business as an
Information system- MIS- Knowledge/ Expert systems and Artificial Intelligence (Al) and
technologies in Business - strategic information system (SIS)- ERP- CRM- E-business / E-
commerce. Office Programs: Working with MS WORD- MS EXCEL- MS POWERPOINT-
Internet — email- accessing e-books- Journals. Orientation on emerging technologies

Module4 Enterprise Resource Planning- Business Intelligence- and data warehouse- data-mining
Decision Support Systems: Decision Support in Business —Developing Business/IT strategies:
Planning Fundamentals — Implementation Challenges- Cloud Computing- Big data-

Module — 5: Information system security and issues: ethical issues- computer crimes- electronic
data monitoring and morality of IS usage; socio-cultural issues- social environment-
development of trust- power asymmetry- policy implementation.

Practical component

1. List out the ethical issues in IT companies/ service sector.
2. Prepare a report on the computer crimes.

3. Visit an organization and study the soft used in ERP

4. Prepare an MIS plan for a hotel / Hospital

References

1. John McManus and Trevor Wood-Harper-2010. Information Systems Project
Management- Pearson Education- Noida

2. Strategic Technology Management by Betz. F. - McGraw-Hill

3. Managing Technology and Innovation for Competitive Advantage by V K Narayanan-

Pearson Education Asia

Management of Technology by Tarek Khalli - McGraw-Hill

Strategic Management of Technological Innovation by Schilling - McGraw-Hill- 2nd

Edition

6. Handbook Of Technology Management by Gaynor- McGraw Hill
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SECOND SEMESTER
COURSE MATRIX

Sl.no Paper Tittle of the paper
1. CPT-2.1 Research methodology
2. CPT-2.2 Financial Management
3. CPT-2.3 Marketing Management
4. CPT-2.4 Human Capital Management
5. CPT-2.5 Operations and Quality Management
6. CPT-2.6 Sustainable Development and Environment
7. OEP -2.7 Soft Skills values and Ethics
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Business Research Methods

Module: 1- Research- objectives- types and process- literature Review- formulation of research
problems- Research Proposal: — Elements of a Research Proposal- Drafting and evaluating a
Research Proposal.

Module: 2- Research Design: -Concept- Features of a good research design- Use of a good
research design- Qualitative research and Quantitative research approaches. Exploratory
Research Design, Descriptive Research Designs- Cross-sectional and Longitudinal Research.

Module: 3-- Sampling- sampling errors- sample size- types of sampling- probability and non-
probability sampling determination of sample size. Hypothesis- types of hypothesis- formulation
of Hypothesis- Errors in hypothesis.

Module 4- Measurement & Data: Levels of measurement Attitude Scaling Techniques- Types

of Data - Secondary Data- Primary Data- methods of Data collection. Designing of
Questionnaire- Data Analysis- Editing- coding- classification tabulation interpretation and
analysis.

Module:5-Bivariate analysis and Linear Regression analysis- Bivariate Correlation Analysis -
Karl Person’s coefficient of correlation and spearman’s rank correlation; Scatter plots- Chi-
square - Test of Significance: Small sample tests: t (Mean- proportion) and F tests- Z test- Non-

parametric tests: Binomial test of proportion- Analysis of Variance: One way and two- way
Classifications —Use of SPSS and Excel for data analysis, Research Reports: Structure of
Research report- Report writing and Presentation.

Practical Component

1. Identify research problem and collect relevant literatures for data analysis

2. write the research design by using Exploratory and Descriptive Research methods

3. Prepare the questionnaire on brand awareness, and effectiveness of training in public
sector organization- Investors attitude towards Mutual funds in any financial institutions.

4. Conduct Market survey to investigate consumer perception towards any FMCG products
prepare a report and present in the class.

References.

1. Research Methodology- C R Kothari- Vishwa Prakashan-2002

2. Business Research Methods. Donald R. Cooper & Pamela s Schindler- TMH/9e/2007
3 Business Research Methods-SL Guptah and Hetesh Guptha- McGraw hill - 2012

4. Marketing Research- Naresh K Malhotrs- Pearson Education /PHI/5e/2007

5. Business Research Methodology — J K Sachdeva — HPH-2e-2011
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Financial Management

Module:1- Concept of Finance- financial Management- Profit maximization vs. Wealth
maximization- changing role and Functions of Finance Manager- financial planning and
decisions- Indian Financial System.

Module:2- Techniques of Time value of Money- present value- Future value - Valuation of
Share- Risk and return Portfolio- CAPM and WACC. Financial and operating leverage- capital
structure- Cost of capital and revaluation- designing capital structure. Dividend policy- Aspects
of dividend policy- practical consideration- forms of dividend policy- practical considerations-
forms of dividends- share splits, Value of firms- EBIT- EPS analysis

Module :3- Capital Budgeting- Importance of Capital Budgeting- Complexities Involved in
Capital Budgeting Decisions- Phases of Capital Expenditure Decisions- Identification of
Investment Rationale of Capital Budgeting Proposals- Capital Budgeting Process- Investment
Evaluation- Appraisal Criteria

Model 4- Risk Analysis in Capital Budgeting- Types and Sources of Risk in Capital Budgeting-
Risk Adjusted Discount Rate- Certainty Equivalent Approach- Probability Distribution
Approach- Sensitivity Analysis- Simulation Analysis- Decision Tree Approach- Capital
rationing Types- Steps Involved in Capital Rationing- Various Approaches to Capital Rationing

Module -5 - Working Capital Management Components of Current Assets and Current
Liabilities- Operating Cycle- Determinants of Working Capital- Approaches for Working Capital
Management- Estimation of Working Capital

Practical Component

1. Identifying the small or medium sized companies and understanding the Investment
evaluation techniques used by them.

2. Using the annual reports of selected companies- study the working capital Management
employed by them.

3. Choose the companies that have gone for stock split and Bonus issue in the last few years
and study the impact of the same on the stock price.

4. Study the working capital Management of manufacturing and service industry.

References
1. Financial Management- Prasanna Chandra- TMH
2. Financial Management- I.M. Pandey- Vikas Publishing House- New Delhi
3. Financial Management- Khan and Jain
4. Financial Management and Policy - James C. Vanttorn
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Marketing Management

Module 1: Introduction to Marketing — Elements of Marketing Concepts — Functions of
Marketing — Marketing Management Philosophies — Marketing process — Marketing
environment — Marketing mix — Consumer market and Consumer Buying Behavior — Marketing
to the 21% century customers.

Module 2: Product Decision - Market Segmentation- Positioning and Targeting - Branding
Strategies — Packaging as a Marketing tool — Concept of Product - Price Decision — Objectives —
Pricing policies — Pricing Methods and Strategies — Channel decision — Factors affecting channel
choice — Channel Management Decision — Designing a Physical Distribution System- Network
Marketing .

Module 3: Promotion Decision — Kinds of Promotion — Tools and Techniques of Sales
Promotion — Push and Pull Strategies — Advertising campaign — Developing advertising strategy
— Evaluating advertising sales promotion — Developing the sales promotion programmes.

Module 4: Integrated Marketing Communication —IMC strategies- Marketing Research —
Procedure of Marketing research — Marketing Control — Marketing Audit — Direct Marketing —
The role & Impact of public relations.

Module 5: New trends in Marketing Scenario- Holistic Marketing — Green Marketing —
Content Marketing — Social Media Marketing — Viral Marketing — Event Marketing .

Practical Component:
1. Identify a company Marketing FMCG products and analyze its Marketing Strategies
2. Prepare a report on strategies adopted by firms to create Brand awareness of Automobile-
cosmetics, electronics and jewelry products
3. Prepare a report on the consumer buying behavior for lifestyle products and electronic
goods.
4. Design an advertisement for print and electronic media for the marketing of two wheelers
and kids products and enact the same in the class.
References

1. Philip Kotler: Marketing Management: Analysis- Planning and Control- PHI

2. Cundiff- Still & Govoni : Fundamental of Morden Marketing - PHI

3. Ramaswamy V S & Namakumari S: Marketing Management- Planning- Implementation and
Control- Macmillan

4. Michael J. Etzel- Marketing - TMH

5. William O Bearden- Marketing principles and perspectives- International Edition

6 Advertising and Promotions IMC Perspectives- Belch and Belch - TMH

7 O'Guinn- Alien- Serpenik- Advertising and integrated Brand Promotion- Thomson Learning
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Human Capital Management

Module-1 Human Capital Management— HRM Functions- HRD & HRM- Sub systems of
HRD- Competency based HRM- Human Capital Management and HCM measurement and
Reporting- Contemporary issues and practices in HRM- Changing concept of HRM in India
and in the globe.

Module :2- Human Capital Planning Hiring and Development - job Analysis- job design- Job
evaluation- Human resource planning- Demand  forecasting- HR supply forecasting- Career
planning- Promotion- transfer- demotion and separation; Employee hiring- Employee selection-
process of employee selection- New recruitment practices- Training- methods of Training and
TNA and evaluation

Module: 3- performance Appraisal and Competency Mapping- methods of Appraisal- ethical
issues in performance appraisal- potential Appraisal- performance Management cycle
Competency mapping steps and process of Competency Mapping

Module:4- Employee Engagement and Talent Management- Drivers of Employee Engagement-
- employee value preposition- Employer branding- Talent Management- process of Talent
Management- Talent Management Strategy- Career planning and Succession Planning.

Module:5- Compensation and Human Resource Accounting- components of Compensation-
recent trends on Compensation- Human Resource Accounting- Methods of HRA- HRIS- HR
Auditing process- Balance Score Card and HR Score Card.

Practical Component-
1. Mini Project on HRM practices in organization-
2. Identify the various training methods and design a training program
3. Design a Job Analysis- job description and job specification for various levels of
employees.
4. Visit an organization and prepare a report on the performance appraisal methods adopted
in various sectors.
References.
1. Gary Dessler and BijuVarkkey (2013)- Human Resource Management
P. Jyothi and D.N Venkatesh (2013)- Human Resource Management. Oxford Publication.
BiswajeetPattanayak (2014)-"Human Resource Management”- PHI Publications-
V.S.P.Rao and C.B. Mamoria (2012)- “Personal Management(Text and Cases)”’-
A.M Sheikh- Human Resource development and Management- 3rd Revised edition
Snell and Bohlander- Human Resource Management- South-Western
Uday Kumar Haldar and JuthikaSankar- Human Resource Management. Oxford Higher
Education- 2012
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Operations and Quality Management
Module 1: Introduction- Operations Evolution of POM and Scientific Management- Production
system- Recent Trends in POM. Role of Operations Management in Strategic Management-
Operations Strategy in Services.

Module 2: Production Process & Layout and Services Design and Operations: product design-
process design and planning- Types of Process designs- Facility Location- Facility Layout-
Manufacture Facility Layouts- Flexible Manufacturing and Lean systems- Computer
applications.

Module 3: Production planning and control functions- Types of PPC- Aggregate Planning-
Capacity Planning- Material Requirement planning (MRP)- Capacity Requirement Planning-
Introduction to CPM and PERT- Comparison of PERT and CPM- Network problems

Module 4:Inventory Management- Q and P System- ABC- VED Analysis EOQ and other
inventory methods- Concepts of SCM- Process of SCM- Purchasing Process and Policies-
vendor Ratings- Make or Buy Analysis- Introduction to e-business- Concepts and Benefits of
JIT.

Module 5:Concept of Quality- Masters of Quality(Deming- Crosby- Ishikawa- Taguchi)
Statistical Quality Control- Control Charts- Total Quality Management- QFD- Quality Circles-
kaizen- pokayoke. Six Sigma. Quality Management systems- 1SO 9000 and 14000 Standards-
Quality Audit- Quality awards.

Practical Component

Prepare a Mini project by visiting a manufacturing plants and report on its operations.
Report on Quality policies of any two organization

Report on the various quality awards and its criteria for award.

Visit an organization and study the plant layout and TQM practices followed in its
operations.

Mo

References

1. Production and Operations Management- by K. Aswathappa and K Shridhara Bhat-

2. Operations Management by Norman Gaither and Greg Frazier- South Western
Cengage Learning

3. Production and Operation Management- Everctt Adam Ronald- Ebert- PHI

4. Production and Operation Management- R Panneer Salvam- PHI

5. Production and Operation Management- Chary S.N- TMH
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Sustainable Development and Environment

Module 1. The concept of green Management; evolution- green Management in India; relevance
in twenty first century Sustainable Millennium Goals (SMG)- Evolution of sustainable
development

Module 2.Internal and External environment; Indian corporate Structure and environment; how
to go green? Environmental and sustainability issues for the production of high-tech components
and materials. Corporate Social Responsibility (CSR) - Corporate Environmental Responsibility

Module 3. Indicators of sustainability; Ecosystem services and their sustainable use; Bio-
diversity; Indian perspective.

Module 4. Environmental Reporting- Climate change business and 1SO 14064; Green financing;
financial initiative by UNEP; Green energy Management; Green product Management.

Module 5. Sustainability Climate change and entrepreneurship- concept and meaning of climate
change- impact of Global warming- meaning of sustainability- need for sustainability in
business- entrepreneurship and sustainability.

Practical Components:

1. Report on Sustainable development practices of any two organizations-
2. Mini project on the Application of SMG to Indian business context.

3. Report on Global warming and climate change by UNEP

4. Report on the various quality environmental protection standards.

References:

1. Green Management and Green Technologies: Exploring the Causal Relationship
by Jazmin Seijas Nogarida - ZEW Publications.
2 Green Marketing and Management: A Global Perspective by John F. Whaik- Qbase
Technologies.
3 The Green Energy Management Book by Leo A. Meyer- LAMA books.
4 Green Project Management by Richard Maltzman And David Shiden- CRC Press Books.
5. Green and World by Andrew S. Winston- Yale Press Books.
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(OEP) Soft skills values and Ethics

Module 1- Soft skills determinants- Soft vs hard skills- decision making skills- problem solving
skills- positive thinking- negative thinking- lateral thinking and critical thinking.

Module 2 Goal setting- dreams vs goals- why goals setting fail? Smart Goals- Time
Management- Body language- norms of social behavior- good manners and etiquettes

Positive thinking & Attitude- Motivation- Character Building- Team building -Effective Team
Characteristics.

Module -3 Personality —determinants, Personality types- Self-esteem- self-empowerment self-
confidence. Transactional Analysis- Johari Window. Dale Carnage and personality Portfolio-
Neuro linguistics communication and change.

Module - 4 Leadership- Components of Leadership- Leadership Skills- Styles of leadership-
Groups- Nature- Group Size- Stages of Group Development- Group Roles- Group Norms- Group
Cohesion.

Module 5- Transcultural values in Management Education- relevance of values in Management-
need for values- values for managers- secular spiritual values in Management -Ethics- morality-
virtues- Social ethics. Ethics in work place- ethical decision making. Fitness of body and mind
through yoga, Meditation and prayanama, stress management.

Practical Component:

Report on personality traits of any two great leaders

2. Conduct Creativity and team building exercises.

3. Report on the ethical practices of any three organizations.
4. Conduct group activities and g