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Date: ta-n-2025.

The Registrar,
Tumkur University,
Tumkur,
Karnataka, India.

Respected Sir,

Sub:- INIFINI SOLUTIONS - Submission of proposal for Upgradation of Interview'
Skills for the students studying under Tumkur University * Regarding.

tr**
We Infini Solutions working for the for the welfare of the students who are pursuing under

graduation and post-graduation. We are committed to deliver quality services to the optimum satisfaction of
students for their educational & training requirements with the effective implementation and continual
improvement of deployed Quality Management System.

Proposed Project

The proposed project shall be executed for the students who are pursuing under graduation and post
graduation in colleges under Tumkur University. We will act as a caalyst in capacity building measures for
youth by imparting quality training in Carrpus Recmitment Trainings such as Comrnunication Skills &
Inferview Cracking Skills, Aptitude and Reasoning Generative AI and Digital Marketing Skilis which helps
the students to get possible ernployment and advanced learning opporrunities. The project shall be a
replicable and innovative model providing quality training to students pursuing graduation,

In response to the growing demand for skilled professionals in the industry, we propose a
comprchensive course sfrucfure for final year students. This proposal includes three courses: Aptitude &
Reasoning, Communication Skills & Interview Cracking Skills, and Python and Generative Al. Additionally,
wc can incorporate market-demand courses to equip students with the latest industry rends and skills.
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Goal

To enhance access to better livelihood opportunities to the students after completion of tleir
graduation enable thern to pursue a productive and stable future.

Objectives

r To sensitize the students on the benefits Campus Recnritnert Tiaining (CRT).

e To enhance alticulation skills tlrough this skills training
. To facilitate enrployment as well as advanced learning opportunities to the students.

Target treneliciaries

The beneficiaries are the shrdents who are pursuing graduation in colleges which are affiliated to

Tumkur University.

Proj ect Implementation Team

Project Manager- AProject Manager (preferably a Masters in social work) shatl be hired who shall head the

project and shall be responsible for overall project management, implementation and monitoring for the

Program.

Tl'einers- Well qualified trainers for each collrte with relevant experience.

Training Session

) Cqurse duration- The each training session shallbglg455ours--
P Timinss-The training sessions shall be for a duration of 1 hour/day or 2 hourslweek.

Outcome

. Improvement in social and interpersonal as well as interview facrng skills of the students.

. Enhanced employability level of all the students.

Curriculum
The cletailed curriculum is mentioned in the Annexules 2 to 6 as attached.

Budget

The detailed budget is proposed in Annexure-1.
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Annexure -1

Sno Name of the Course Duration in Hrs Cost Per Student

01 Aptitude & Reasoning 15 Hrs Rs.1650 + Taxes

02 Communication Skills & Interview

Cracking Skills

15 Hrs Rs.1650 *Taxes

03 fllthon and Gsnerative AI 15 F{rs Rs.1650 +Taxes

04 Web, Graphic, UI/IIX, WordPress & E-

Commsrce Design Curriculum

15}ks Rs.1650 *Taxes

05 Digital Marketting 15 tks Rs.1650 +Taxes
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@ Legal Aspects of Influencer Dels
understand contracts, deliverables, copyright, andFTC endorsement guidelines.
Module 6: Growflr & performanee Marketing [total hrs _2]

S AYn Testing at Scale

Use tools like Google optimize, vwo, and optimizely to run experiments and drive growth.
S crrvModeling
Model customer lifetime value using cohort anarysis andpredictive metrics.
I LTVvs CAC
use data science to understandunit economics and mar.keting Rot
@ Refsrral Engine Setup
Design referral prografirs using tools like ReferralCandy and Ambassador. Total lus
6 Retargeting Srr.ategy Design
use Meta Pixel and Facebook conversion ApI to design smart retargeting funners

Module 7: Digital Branding & perconal duthority [total hrs _2]

€ tini<edtn Authority Building
Grow your personal brand and establish thought leadership using Linkedln content strategy.
€ Founder vs Business Branding
Differentiate between personal and company branding with exanples and frameworks.

@ Podcast Marketing Stategy
Learn how to launch, grow, and monetize a podcast using pratforms like spotisr and Anchor.

€ Press & PRTools
Discover platforms ]ike HARO, Muck Rack, and Brand24 to eam press and rnonitor brand mentions
Module 8: Marketing Operations & Martech ltotal hrs _2]

€ CnU MarketingAutomation
Master cRMs likeHubspot, zoho,and saresfcrce for campaign management.

€ Slack* AsanaWorkflows
use slaclg Asana, Trello for marketing collaboration and sprint planning.

€ Martech Stack planning

Build an integrated marketing tech stack with email, cRM, cMs, data, and ads.
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Annexure -2

Course 1: Aptitude & Reasoning (15 hours)

Quantitative Aptitude - 5 hours

1. Number Systems - I hour
2. Time andWod<, Time andDistance - t hour
3. Percentages, ProfitandLoss - I hour
4. Averages, Ratios, and Proportions - t hour
5- Data lnterpretation - I hour

Logical Reasoning - 5 hours

1. Syllogisms, Statement and Conclusion - I hour
2. BloodRelations, Family Trees - t hour
3. Direction Sense, Coding-Decoding - I horn
4. Puzzles, SeatingArrangements - I hour
5. DataSufficiencv- I hour

VerbalAbility-3hours

1. Vocabulary Building - I hour
2. Grammar and Sentence Correction - t hour.

3. Reading Cornprehension - t hour

Practice Session - 2 hours

1 . Mock Tests and Practice Problems - 2 hours

' 9l-9912187666
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Annexure -3

Course 2: Communication Skills & Interview Cracking Skills (15 hours)

Communication Fundamentals - 3 hours

Verbal andNon-Verbal Communication - I lrour

1. Barriers to Effective Communication - I hour

2. Active Listening and Feedback - I hour

{nterview Preparation - 6 hours

1. Resume Building and Cover Letters - t hour

2. Common lnterview Questions - 2 hours

3. Group Discussions and Personal lnterviews - 2 hows

4. Handling Skess and Behavioral Questions - I hour Soft

Skills Development - 4 hours

1 . Teamwork and Leadership - I horn

2. Tirne Management andAdaptability - t hour

3. Conflict Resolution andNegotiation - t hour

4. Professional Etiouette - t how Mock

Interviews - 2 hours

1 . One*on-One Mock Interviews - 2 hours

' 9l-9912187666
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Annexure 4

Course 3: Python and Generative AI (15 hours)

Fython Programrning - 6 hours

1 . Introduction to python and Basics _ t hour.
2. Data Structures andFile Handling _ 2 hours
3. Object-Orientedprogramming _ I hour
4. Modules and packages _ t horn
5. Practice Session - t hour.Generative

AI Fundamentals - 4 hours

1 . Introduction to Generative AI _ t hour"
2. Deep Learning Basics _ t houl
3. GenerativeAdversarial Networks (GANs) _ I hour4. Applications of GenerativeAl _ I hour

Python for GsnerativeAl - 3 hours

1. Implernenting GANs inpython _ I hour
2. Text Generation using python _ I hour
3. Image Generation using python _ t hour project

Session - 2 hours

1 . Guided Project on Generative AI _ 2 hours
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Annexure -5

course 4: web, Graphic, LIInrx, wordpress & E-commerce Design curricurum (r5 Hrs)

Module 1 : Foundations of web Design - [totar hrs - 4]. Topics Exprained:
' HTMLS: strucfure and semantic taggrng for sEo and accessibitity.. CSS3: Flexbox, Grid, animatio*, *"diu queries.. UUIIX Principlas: T'p:qpg, hierarchy, alignmenr, spacing, accessibility.. Design Tools: Figma, Adobe XD, Canva.
' Responsive Design: Mobile-first approach using rnedia queries and flexible layours. Module 2: Javascript
for Designers & Developers [totat hrs _ 4.]

Core JavaScript: Loops, conditions, arrays, firnctions.

. DOM Manipulation: Interactive elernents, user events, modals.. jQuery & GSAP: Rapid scripting and animation.
' lPI* & JSON: Integrate third-parry content/data.
' React Basics (optional): component-based froat-end deveroprnent

Module 3: wordPress Deveropment - Beginner to Adva'ced ftotal hrs - 4]

WordPress Architectur-e: Themes, plugins, cusmm po$ rypes.' Elementor + Gutenb€rg: Drag-and-drop building with ie'sponsive'ess.
' woocommerce: Addto cart, checkout, strippin{ puyrr*ot integratio's.
' Security & SEO: RankMath, yoast, backufi" SSlo cache, f*e#a[
' Multi-language setup: wpML, polylang for regionar uodi"rr"** Modure 4:

Shopifu E-Colnmerce Development [totat hrs _ 2]

Shopi$r Essentials: Store setup, themes, navigation, cart setup.. 
$odu9t Management: Variants, categories, 

-inv*iory 
trackirrg.

' llopl?app Integration: SEO apps, ernail rnarketing, analyt[s.
' shopifii Payments & chekout: Sefup for India/internationat.. Theme Customization: Using Liquid and Shopify CLI (intro).
' Dropshipping: Tools like oberlo, printify. Ari-Express pruer*. Module 5:

Advanced WLIX Design & prototyping ftotat hrs _ 2l

User JoumeyMapping & personas
. Wireframing: Figma, Balsamiq for low-flrdelify designs.. Prototyping: Figma interactive flows.
. Heuristic Evaluation & Usability Testing
. Design Systenrs & {JI Kits: Creating."ulublu UI frameworks
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Modure 6: AI + Generative Toors for web & commerce [totar hrs -2J
AI Content Tools: ChatGpT, Gemini for copy-, SEO, product descriptions.' eI Design Toors: Mid'I"sr*bAi-Jelx;"u" Fireflv for graphics.. No-Code AI platfotms: Frd; ;{ W;h;;
'GitFrubcop'or-cli"g"oerarion"rdd.b.ur$rl*t;:.1ffi1;.r-creation.
' Prompt Engineering, n'-orio *.i;;tr;;r#p.omprs for various toors.
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Annexure -6

Course 5: Digital Marketting (15 Hrs)

Module I . Ar and Automation in Digital Marketing. frotal hrs _ 3j

@ Learn how to create effective prompts to generate high-quatity marketing copy, strategies, and reportsusing tools like ChatGpT,

Claude, andGemini.

S AI-P owered Content Generation
Explore content tools like Jasper, copy.ai, and writesonic to rapidly create blog posts, ad copies, socialcaptions, and email scripts.

€ gnail Automation with AI
Masta'Al-powered tools like Mailchimp, Hubspot, and Moosend to buitd smart workflows fornurfuring leads and improving open/click rates.

S Predictive Analytics for Ad Campaigns
use AI and machine learning algorithms to forecast campaign results, optimize ad spends, and improvetargeting.

S at Charbots & Conversational IIX
Build and deploy Ar chatbots using platforms like Drift and Intercom fsr 24/7 customer support and leadqualification.

Module 2: Advanced SEO & Content Marketing [totat hrs *3]

€ Semantic SEO & Topic Clusters
understan'd how search engines interpref meaning; build topic clusters fo improve topical aufhority.S Voice Search Optimization
optimize content for Google Assistant, sini, and Alexa by using conversational keywords and skuctureddata.

S Programmatic SEO

Learn to scale sEo using automated templates and dynamic content fbr large-scale websites.
e Video SEo
Implement optimization tactics for YouTubg Shorts, and Instagram Reels to increase visibility andengagement.

_@ 
at Writing Ethics & Content Authenficity

Discuss challenges and solutions for maintaining transparency and originaliff in Al-generated content.
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Module 3: Marketing Anarytics &Datavisualization [total hrs - 3]

@ Googte Looker Studio
create custcm dashboards to visualize websitg campaign, and sales performance.

€ Conversion Rate Optimization (CR{l)

Use A'ts testing, behavioral analytics, and IIX strategies to convert more visitors into leads.

@ Funnel Analysis with GA4 & Hotjar
Track how users move through the websife, identiff drop-off points, and optimize perfolnalce.

6 ataibution Modeling
Learn first-touch, last-touch, linear, and data-driveir attribution models to evaluate marketing

effectiveness.

Module 4: E-Commerce & Marketplace Marketing [total hrs _ 2]

@ Sslting on Marketplaces
Master selling on Amazorq Flipkarl Meesho withproduct listing optimization and ratings strategies.
€ Shopify SEO and Conversion
custonrize shopify themes and apps for better ranking and conversion perfonnance.

S Product Feed Optimization
optimize feeds for Google Merchant Center to irnprove Google Shopping and performance ads.

S Cart Recovery Strategies
use automation, remarketing and urgencytactics to recover abandoned carts.
€ E-commerceEmail Funnels
Design segmented email flows forwelcomg abandon cart, win-back, andpost-purchase

sequences

Module 5: social commerce & Influencer Marketing [totat hrs -z]
@ WhatsApp Markering
Build catalogs, broadcast messages, and integrate bots using whakApp Business ApI.
I hstagram Shop Setup
create a product catalog, tag producls in posts, and connect to Facebook Business suite.
€ Creator Monetization Models
Learn how influencers earn tluough brand deals, affiliate lirrks, subscriptions, and product sales.
@ Nano & Micro fnfluencer Targeting
Discover how brands use small creafors for hyperlocal and niche audience engagement.
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